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COMMUNITY ACCESS NATIONAL NETWORK 
2023 ANNUAL REPORT  

ANNUAL SUMMARY

 

The Community Access National Network (CANN) is a national 501(c)(3) 
nonprofit organization dedicated to defining, promoting, and improving access 
to healthcare services and supports for people living with HIV/AIDS and/or viral 
hepatitis through advocacy, education, and networking. These services must be 
affordable to the people who need them regardless of insurance status, income, 
or geographic location.

Total Revenue $484,356
PARTNERS

STAKEHOLDER ADVOCACY

Hosted 8th Annual National Monitoring Report on HIV/
HCV Co-Infection at HealthHIV’s SYNChronicity 2023

Served as Organizing Partner Organization for HealthHIV’s 
SYNChronicity 2023

Launched Awareness Campaigns on “340B What About Me” 
and “What Are PDABs & Why They Matter to Patients”

Supported 44 National Sign-On Letters

Hosted Webinar on Prescription Drug Affordability Boards

Community Partners included: ADAP Advocacy, The AIDS Institute, 

Appalachian Learning Initiative, The Center for HIV Law and Policy, Community 

Education Group, Dab the AIDS Bear Project, HealthHIV, HealthyBR, Hepatitis 

Foundation International, Kansas State University’s LGBTQ Resource Center 

Excellence Fund, National AIDS Treatment Advocacy Project, Needy Meds, 

Partnership for Prescription Assistance, Partnership for Safe Medicines, Patient 

Advocate Foundation, PlusInc, Rural Health Service Providers Network, 

Southern AIDS Coalition, Treatment Expansion Access Project

Industry Partners included: AbbVie, Adobe, Bristol-Myers Squibb, Gilead 

Sciences, Janssen Pharmaceuticals, Merck, PhRMA, Ramsell Corporation, ViiV 

Healthcare, and Walgreens.

Top 10 Hepatitis C Rates Compared to Expanded Coverage  
under State AIDS Drug Assistance Programs (ADAP)

35.54%  
from last year

POLICY NEWS UPDATES

X Impressions3.7 M

Blogs50

Hepatitis Summaries12

HIV/AIDS Summaries12

Website  
Visitors (unique)23,107

X Followers1,360

HIV/HCV  
Co-Infection Watches4

Press Releases4

Infographics7

Videos6

Our 340B What About Me? 
awareness campaign featured a 
patient-centric video with over 
43k views on YouTube, as well 
as numerous blogs, infographics, 
and opinion pieces published in 
major newspapers.

Our PDABs awareness campaign featured a series of blogs 
and infographics, as well as a detailed policy paper, and 
opinion pieces published in major newspapers.


